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Given the current uncertainty of the global marketplace, many see franchising as “the new stock mar-

ket.”  In other words, investing in a franchise opportunity (while not without 

risk) is often viewed not only as a great path to self-employment, but also as a 

relatively safe bet.

Of the 3,000-plus franchise companies offering licenses in North America, the good, the bad, and the 

ugly are all represented. There are also those which can truly be considered “great;” not only in terms of 

the product or service they provide, but especially because of what they offer their franchisees.

Greatness as a franchise opportunity can be distilled to several key points:

1. A business model which is genuinely appropriate for distribution through franchising. Stated bluntly, 

some businesses which are highly successful as sole proprietorships simply do not translate into ven-

tures which can be run profi tably as franchises.

2. Appropriate and effective initial and ongoing training and support provided by the franchise company 

to franchisees.

3. A franchise company’s focus on franchisee success as the primary means of building the brand.

As a potential investor, the issue then becomes how to 

quantify and verify the degree to which the franchise com-

pany meets these criteria.  Although important aspects of the 

due diligence process, reviewing the company’s contracts, 

Federal Disclosure Document, and a handful of franchisee 

testimonials will still not provide the “whole story.” As a re-

searcher with 28 years of hands-on experience in franchis-

ing, I can state with confi dence that the best indicator of a 

great franchise opportunity is the enthusiastic endorsement 

of its franchisee community.

How do you get “behind the curtain” to learn about a com-

pany’s franchisee satisfaction? Through independent, third-

party research, which gives every franchisee in the system 

(including “sold, but not open” licensees) the opportunity to provide confi dential feedback. These are the 

survey answers which truly separate the “good” opportunities from the “great” ones.
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Franchisee satisfaction is key indicator 
in evaluating a franchise investment

25 World-Class Franchise®

opportunities for 2013
FREE Reports available at: 

www.WorldClassFranchise.com

  1. Archadeck 14. Goddard School

  2. Auntie Anne’s 15. Interface Financial Group

  3. BrightStar Care 16. Liquid Capital

  4. City Wide Maintenance 17. Miracle-Ear

  5. CMIT Solutions 18. Money Mailer

  6. Color Glo International 19. Mosquito Squad

  7. ComForcare Senior Services 20. Outdoor Lighting Perspectives

  8. Comfort Keepers 21. Pop-A-Lock

    9. Express Employment Professionals 22. Speedpro Imaging

10. Express Oil Change 23. Spherion Staffi ng Services

11. FASTSIGNS 24. Sport Clips

12. Fibrenew 25. Spring-Green Lawn Care

13. Focus Brands International

The Franchise Research Institute® is an independent auditor of franchise opportunities. The 
Institute has been identifying and certifying World-Class Franchise® opportunities since 2002. 
For more information call 1.800.410.5205 or visit www.WorldClassFranchise.com

Jeff Johnson, Founder/CEO
Franchise Research Institute®

www.facebook.com/FranchiseExpoSouth
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#FranchiseExpo

www.franchiseexposouth.com
Sponsored by:

Miami Beach Convention Center
Hundreds of Established Businesses 

All Investment Levels, Every Industry  

Comprehensive Educational Programs 

Start your new business with a proven 
brand – see the top franchises at FES! 

Visit franchiseexposouth.com for free tickets
Use Promo Code: ADUSA

...and many more!

Breathe Legal
Cups Frozen Yogurt
ilovekickboxing.com
Genesis BBQ
Le Macaron French Pastries
Oil & Vinegar
Firehouse Subs
Hardee's
Acappella Franchise, LLC
BedBug Chasers
Happy & Healthy Products
DirectBuy
7camicie
Duraclean  International Inc.
Cartridge World
Bojangles Restaurants

Dental Support Plus
Anago Cleaning Systems
Sniff K9s
Goddard Schools
7-Eleven

Affordable Suites of America
Cooperstown Connection
O2B Kids
Restoration1
Huddle House, Inc.
Line-X
Famous Dave's of America
Celluland
Mathnasium Learning Centers
Jakes Wayback Burgers
Cellairis
Monkey Joe's
5-Spice Asian Street Market
Auto-Lab, LLC
Comfort Keepers
Power Pizza
Amramp
EmbroidMe

Super Green Solutions
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ASK VICTORIA?
Do you have a burning 

question that you would like 

to ask a franchise 

industry expert?
 

Maybe a question about

buying, fi nancing or managing

a franchise business?

Then write to us 

at Ask Victoria:

askvictoriaquestion@verizon.net
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